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T365 EXCELLENCE AWARDS 2026

Tourism Honours of Excellence 2026

Recognising the people, places and ideas moving tourism forward

T365 Excellence Awards celebrate the destinations,
experiences, organisations and emerging leaders turning
year-round, sustainable and high-value tourism into
measurable reality.

Call for Entries

We invite destinations, tourism organisations, companies,
institutions, partnerships, associations, development
agencies, marketing and communication agencies, project
teams and emerging talent of Croatia, Europe and the World
to submit initiatives that demonstrate vision, innovation,
market relevance and long-term value.

e Applications open: 10 July 2026

e Application deadline: 15 September 2026

e Shortlist announcement: 25 September 2026

e Awards ceremony: 6 October 2026, Zagreb, Croatia
e Submityour entry: info@turizam365.com

e Furtherinformation: www.turizam365.com



T365 Excellence is more than an
award.

It is a platform for recognition,
visibility and new opportunity.

By entering T365 Excellence, applicants gain the opportunity to:

- Gain recognition among tourism leaders, decision-makers, buyers
and international partners.

- Strengthen the credibility and reputation of your destination, project
or organisation.

- Present your work to a highly relevant international audience.
- Generate new media, business and partnership opportunities.
- Receive official finalist or winner recognition and post-event visibility.

Shortlisted projects will receive dedicated visibility through TOURISM
365 communication channels, while winners will be featured in post-
event content, social media, media communication and the official
conference network.
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International Recognition

Gain recognition among tourism
leaders, decision-makers, buyers and
international partners across Europe
and beyond.

Visibility & Media

Shortlisted entries receive dedicated
visibility through TOURISM 365 channels.
Winners are featured in post-event
content, social media and media
communications.

New Partnerships
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Independent Evaluation

Build credibility through transparent,
expert jury assessment. Use your
finalist or winner status in corporate
communications, pitches and grant
applications.

European Stage

Present your work to an international
audience — Croatia, Europe and the
World. T365 Excellence reaches tourism
professionals across the continent.
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celebrating the people, places and ideas
setting new standards for year-round,
sustainable and high-value tourism.




About the Awards

T365 Excellence Awards recognise outstanding initiatives that
contribute to a more resilient, innovative and valuable tourism economy
throughout the year.

The Awards focus on practical impact: stronger destinations, better
visitor experiences, healthier communities, effective partnerships,
commercial viability and creative ideas that can inspire the wider sector.

All entries are assessed by an independent expert jury according to
transparent criteria.

All finalists and winners will receive an official award plaque recognizing
their excellence and achievement.

Eligible applicants Other organisations actively
contributing to tourism development

Tourism and Hospitality companies

Hotels, Resorts and Agencies may submit an entry on
Accommodation providers behalf of a client with the client’s
Destinations, Tourist boards and prior approval.

DMOs

Cities, Municipalities and Regional

authorities The project, initiative, product or

campaign must have been launched,

Attractions and Experience providers .
implemented or demonstrably active

Culturalinstitutions within the 24 months preceding the
Public bodies and Development application deadline.
agencies

Associations and NGOs

Marketing and Communication
agencies

Cross-sectorinitiatives

* To celebrate the inaugural edition, all entries for the 2026 T365 Excellence
Awards are free of charge. Participation fees may be introduced in future editions.



Award Categories

This category honours destinations that demonstrate a clear, ambitious
and effective vision for tourism beyond the peak season.

We are looking for destinations that develop market-ready products, build
strong cooperation between public and private stakeholders and actively
involve local community.

Entries should show tangible progress in creating demand and value
during the pre-season, post-season or winter period, supported by
measurable results and a credible long-term strateqgy.

This category recognises tourism experiences that successfully combine
local identity, responsible development and strong market appeal.

We are looking for creative, authentic, bookable experiences that engage
visitors through compelling storytelling while creating value for local
stakeholders, producers, communities and partners.

Entries should demonstrate responsible use of cultural and natural
resources, a clear connection to place and genuine potential to attract
visitors throughout the year.

For an innovative product, solution, digital tool, business model or new
format that improves tourism operations, destination management or the
visitor experience. This category celebrates innovative approach and
model that improve tourism operations, destination management or the
visitor experience.

We are looking for ideas that respond to a real industry need and
demonstrate originality, practical value and clear relevance to users.
Entries may include new travel experiences, Al and data solutions, digital
platforms, smart interpretation, visitor-management systems or new
business models with the potential to grow, scale or be replicated
elsewhere. Innovation may be technological, operational, experiential,
organisational or commercial.



This category recognises proven projects, businesses, experiences and
initiatives that demonstrate how tourism can operate successfully
throughout the year or across an extended season. We are looking for
creative, commercially viable and locally relevant approaches that
overcome seasonality, build sustainable demand and create lasting value.
Strong entries may stand out through an original business model, a
distinctive visitor experience, an inventive use of local resources or a fresh
approach that others canlearn from. Above all, entries should show
measurable results, practical relevance and the potential to inspire
tourism businesses, destinations and organisations elsewhere.

This category recognises marketing campaigns, communication
strategies and promotional initiatives that successfully position a
destination, experience or tourism product as year-round, sustainable or
high-value. We are looking for entries with a clear strategic objective,
original creative execution and effective use of channels such as digital
media, PR, content, influencers, outdoor advertising, events or
partnerships. Campaigns should demonstrate measurable impact through
reach, engagement, bookings, media value, brand perception or stronger
off-peak demand, and must have been active within the past 24 months.

Special Recognition -

T365 Grand Honour is the highest recognition of the Awards and
celebrates the entry that demonstrates the strongest overall vision,
relevance and measurable contribution to the future of tourism.
Selected at the discretion of the jury, the award may be presented to one
of the category winners whose work most convincingly advances year-
round, sustainable and high-value tourism and sets a new benchmark for

the wider sector.
*The jury reserves the right not to present the Grand Honour if no entry meets the
required standard.



Evaluation Framework

Each eligible entry is scored against five core criteria, for a
maximum of 100 points. Category-specific criteria are used to
guide the jury within this framework.

Core Criteria

Criterion Points
Contribution to year-round, sustainable and/or high- 25
value tourism

Innovation and originality 20
Sustainability and local impact 20
Market potential and commercial viability 20
Quality of delivery and measurable results 15
TOTAL 100

1. Contribution to Year-Round Tourism - 25 points

The extent to which the project creates reasons to visit, invest or operate
beyond the main season, activates local resources throughout the year
and supports stronger pre-season, post-season and/or winter demand.

2. Innovation and Originality - 20 points

The novelty and relevance of the approach, including creative experience
design, new business models, new interpretations of existing assets, and
effective use of technology, data or new formats.

3. Sustainability and Community Impact - 20 points

The contribution to environmental, social, cultural or community value,
including responsible resource use, local value chains and tangible
benefits for residents.

4. Market Potential and Commercial Viability - 20 points

The clarity of the target market, evidence of demand, potential for
domestic or international sales, business partnerships and scope for
growth or replication.

5. Quality of Delivery and Measurable Results - 15 points

The professionalism of implementation and evidence of impact,
including visitor satisfaction, revenue, overnight stays, media visibility,
continuity, reputation and long-term feasibility.

8



Eligibility

e The project, initiative, product or programme must be implemented
in the last 24 months or actively in progress.

o It must be directly connected with tourism, destination development
or the tourism industry.

. It must demonstrate a contribution to year-round, sustainable or
high-value tourism.

e The applicant must provide a concise description, objectives, results
and supporting visual material.

e Applications may be submitted by organisations from Croatia, Europe
and the World.

e The same project may be entered in multiple categories, provided it
meets the eligibility criteria for each category.

o Entries must be submitted in English.

e Shortlisted applicants are expected to attend the Awards Nightin
Zagreb




Application Requirements

1.  Project/initiative title

2. Applicant organisation/ projectlead

3. Selected award category

4. Short project summary - up to 1,000 characters
5. Full submission: up to 5,000 characters

6. Projectobjective

7. Targetaudience

8. Contribution to year-round tourism

9. Sustainability and local impact

10. Innovation - what makes the project different
11.  Achieved results or expected impact

12. Project partners

13. Relevant links, photographs, video or supporting materials

&

Contact person

Selection Process

1. Call for Entries - Award categories, criteria, application form and
deadlines are published.

2. Administrative Review - Entries are checked for completeness and
eligibility.

3.Jury Evaluation - Each eligible entry is independently scored
according to the published framework.

4. Shortlist - Up to three finalists per category may be selected.

5. Awards Ceremony - Winners are revealed during the TOURISM 365
conference in Zagreb.

6. Post-Event Promotion - Winners receive official recognition,
photography, digital communication assets and media / LinkedIn
visibility.

The organiser reserves the right to reassign an entry to a more
appropriate category, following consultation with the applicant.
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T365 Awards Night

The winners of T365 — Tourism Honours of Excellence will be revealed
during an exclusive Awards Night at the 10th International Strategic
Conference TOURISM 365 in Zagreb.

Designed as one of the highlights of the anniversary edition, T365 Awards
Night will bring together finalists, tourism leaders, partners, decision-
makers, media and distinguished guests for an evening dedicated to
excellence, innovation and the future of tourism.

The programme will combine:

the official presentation of T365 honours

finalist and winner stories

premium networking

destination and partner experiences

music, visual moments and celebration

international visibility before, during and after the event

This will not be a traditional awards ceremony, but a modern celebration of
the people, places and ideas setting new standards for tourism.

Be shortlisted. /\
Be recognised. @
\ V4

Be part of the T365 Excellence.

Organiser: Contacts:
International Conference TOURISM 365 www.turizam365.com
by Julius Rose info@turizam365.com

in collaboration with
S.T.A.R. Digital


http://www.turizam365.com/
mailto:info@turizam365.com
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